
 

 

 

Hints and tips for artists - promoting WOS  

 

Church, parish, village newsletters 

Deadlines can be very early in the Summer so act quickly. Ask whether 
you can put a short article into your local print publication. See the 
template article provided to artists for your use. 
If you’ve missed the print copy, ask if they do regular email updates or 

have a place for community events on their website and if you could 

be included.  

If you’re exhibiting at a public place like a gallery or village hall, ask 

the committee if they can post something on their noticeboards, social 

media pages and send an email to their subscribers. 

 

Local noticeboards 

Are there noticeboards near to you where you could place a poster to 

advertise your open studio, church noticeboards, supermarket, local 

shops etc. Could you put a poster up in your own front window, car 

window or on your gate to alert passers-by to your event? 

 

Email list 

Do you have a list of subscribers that you regularly email? Don’t forget 

to let them know in good time about your open studio. You may want 

to do a series of emails increasing in frequency as you near the event, 

showing visitors what they can expect and any behind the scenes 

pictures as you get ready.  

 

Worcestershire Open Studios social media 

• Make sure you follow WOS on any social media channels you use – 

we’re on Facebook, Twitter and Instagram.  

https://www.facebook.com/Worcestershireopenstudios
https://twitter.com/OpenStudios_WR
https://www.instagram.com/worcestershireopenstudios/


• Like our posts, comment on them and share them to your page to 

show people you’re part of something big! 

• Tag us in your posts @worcershireopenstudios and use 

#worcestershireopenstudios 

 

Your own social media 

Social media can reach a lot of people. Try to post regularly in the run 

up to the event, at least once a week but possibly two or three times a 

week for the month leading up to when you open. Don’t be shy about 

asking people to share your posts to get the word out about your open 

studio and if you tag us in we may even share some of your posts. 

Some ideas of things to post about: 

• Are you creating new work for open studios? Take photographs of 

your work in progress or even create a short video.  

• Are you tidying up your studio space or garden in anticipation of 

open studios? Show people where they will be seeing your work,  

• Will you be creating something during open studios or have sketch 

books on display? Let people know what to expect. 

• If you’re going to let people have the chance to try something in 

your studio give them a preview.  

• If you have other artists in your area taking part mention them. Let 

people know that they can visit you and then go on to another artist 

(don’t forget to tag them in the post). 

• Are you taking delivery of prints or art supplies, take a photo or 

video of them arriving and you unpacking them, people love to see 

behind the scenes. 

• On Facebook and Twitter post the link to your event or profile page 

on the WOS website. If you use Instagram you could add it to your 

bio using Linktree or something similar. 

• Use countdowns to when you are open eg one month to go, one 

week, one day. Use the event countdown on Instagram.  

• Do you have comments from previous visitors – can you share them 

without the names if you don’t have permission from the visitor. 

 

Video and Instagram reels for social media  

Video in most cases works better on social media than just an image, 

Instagram reels have been found to be more effective, so post your 



video as a reel on Instagram where possible (must be less than 60 

seconds) Videos don’t have to be of professional standard, people 

love to see behind the scenes and work in progress.  

Some video ideas that you could use on social or maybe created as a 

reel with music: 

• Before and after of your studio set up - maybe even do a time-lapse 

video of you setting up your studio. 

• A tour of how to find you – could be speeded up from the main 

road to where to park to your studio. 

• Studio tour, show then what’s on offer when they visit. 

• If you do live demos during the day ask someone to video it for you. 

• Consider doing a Facebook or Instagram Live. Again, this doesn’t 

have to be professional quality: just use your phone, introduce 

yourself, tell everyone you’re open for visitors, and let them know 

where you are and then maybe doing a quick tour of your studio.  

• You could ask some of your visitors If they’d mind being featured in 

a video saying what they thought – you’ll have to judge suitable 

‘volunteers’ for this  

• Video at the end of the day summarising what’s happened during 

the day, your highlights, remind people when you are next open 

 

During the event 

Don’t forget to keep up with social media during the event even if it’s 

just a couple of posts or Instagram stories. 

Some things you could post about: 

• Show your studio/space set up and ready to receive visitors. Remind 

people of your opening times. 

• Show a few visitors browsing, we suggest using a notice on entry 

that lets visitors know they may be filmed/photographed and to let 

you know if they don’t want to be filmed, draft template available. 

• Show people what you’ve got for sale, in addition to your artwork, 

like cards, mugs, cushions etc. 

• Take a short video of where to park and how to get to your studio if 

it isn’t easy to find you, do a video even if you are easy to find or use 

photos to help people know where you are 

• Pictures of the Worcestershire Open Studios board up outside your 

house 



• Reminder posts of when you are open, daily posts of your opening 

times  

 

Facebook groups 

If you use Facebook join local Facebook groups, e.g. a group 

dedicated to your area, village or your street or to a local interest 

group, like a knit and natter group. You may have to join the groups 

from your personal account and share the post from your business 

page, not all groups allow businesses to join. Let people in the group 

know that you’ll be taking part in Worcestershire Open Studios by 

creating a post with a striking image. Invite people to come along to 

your open studio, share detail in your post on what they can see in 

your Open Studio let. If you aren’t sure if it’s appropriate to post in the 

group, ask the admin first. You could also share some of the Open 

Studios posts in the local groups, tell them you’re taking part, when you 

are open and where you are.  

 

WOS leaflets 

Once you’ve got your leaflets, take them along with wherever you’re 

go, whether it’s to your yoga class, favourite coffee shop or to your 

book club. Give everyone a copy and ask if you can leave a small pile 

there, if it’s in a public space. Don’t forget to give some to family and 

friends for them to share for you too.  

 

Logo use 

On any of your own promotional materials please use the ‘I’m taking 

part’ logo. 

There are customisable templates if you would like to create your own 

on-brand posters and postcards. 

Please respect our branding and avoid the temptation to cut and 

crop bits and bobs of our marketing materials onto social media posts 

or other printed literature.   

 

How to use the marketing materials 



The variety of marketing materials are designed to be cost effective 

and have the most impact for the job they’re intended.   Keep this in 

mind when choosing which to use when.  For example don’t post 

expensive event guides as a random door drop, use the post cards 

instead.  Posters have more impact on notice boards than flyers  

 

- A4 and A5 Posters 

for leaving at general places where it wouldn't be suitable to leave the 

guides or where there isn't space.  Are there noticeboards near you 

where you could advertise your open studio with a poster?  Think 

about your local library, leisure centre, corner cafe, parish noticeboard 

etc.  Could you put up a poster in your front window to alert passers-

by? 

- The Event Guide  

for places where you feel confident they are visible.  Take them along 

to wherever you are going, whether it's to your yoga class, favourite 

coffee shop or your book club.  Give everyone a copy and ask if you 

can leave a small pile if its in a public place. 

- The DL Flyers 

for public places where you feel a guide is less likely to be picked up or 

might be too large. ask if you can leave a small pile. These are smaller 

and less expensive to produce than the guide.  Keep some with you 

and hand them when you get an appropriate opportunity. You could 

even use these to pop through your neighbours' doors.  By the way, for 

those who asked, DL is short for dimension lengthwise - had to look it 

up!  "Tall, slim and perfect for pamphlets, eye catching and demands 

attention!" 

- Roadside Signage 

put up the night before or on the morning of the days you are open.  

Place the A3 ones at key roadside junctions, you can stick the arrows 

on to point in the correct direction.  Please don't leave signs up all 

week unless you are open every day.  We cannot guarantee that any 

placed on a highway will remain.  Put the A4 one outside your studio.   

- Postcards &Visitors’ Feedback Cards 



Many of you said you missed the postcards last year.  So this year they 

are back – dual function for more flexibility and to keep down costs we 

have combined them with the visitor feedback card.  

Handy to pop through neighbours’ doors.  There’s space on the back 

to add a personalised note or your address or venue number. 

Keep a supply safe until the event.  Hand one to each of your visitors.  

The details on the back of the card include links to our online survey 

and the prize draw.    

- Customisable Templates 

Remember you can download templates for posters and postcards 

from our website if you want to print customised versions yourself.  Use 

your own image on the poster, or your own message on the reverse of 

the postcards. 

 

Hope you found this information helpful.  Good luck with all your 

promotional efforts.   Don’t forget our website is up all year so 

remember to add your artist profile, workshop and exhibition info too.  

The organising team. Gillian, Richard and Sally 

June 2023 


